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INTRODUCTION
This summary will center on the support and defense of the subject matter of having a teashop of my own. The supportive evidence will be extracted from the scholarly article where a study is done on Phayom tea shop buying behavior factors regarding marketing mix. The article's objective is to study the consumer's behavior, beverage purchase, and tea salons. The marketing mix is considered as one of the factors affecting beverage purchase. Phayon, a tea shop, incorporates the whole marketing mix, which involves product prices, the channels for distribution and the marketing promotion, and the quality of the products to be purchased. 
The article discusses Tea phayon; the first branch opened in Hat Yai in the Songkhla Province. The profit increased from 4000 to 5000 baht per day because of the Sala tea's outstanding franchise, as the taste difference leads to such a massive change in the profit. The tea shop's raw material was used correctly, and the aroma also positively impacted the teashop. This shows the importance of owning a tea shop individually as the raw material will be used to taste the customers, and the prices should be low and affordable; that is, the price should be user-friendly. The prices on the menu were the same at 25 baht regardless of the drink type, which leads to the expansion of the business, and it became more popular, causing the company to expand in the form of franchise. The teashop also focused on the taste quality, which resulted in Tea Phayom being able to create a branch and opening up a franchise.



Marketing mix as significant factors affecting the owning of a tea shop business
To own a successful tea shop business, there is a need to incorporate and study the marketing mix. Factors affecting the purchase behavior of tea beverage consumers should also be studied. The consumer behavior and the primary purpose of buying the Tea should be keenly observed and the most favorable Tea to consumers purchasing such a drink. This will highly assist in maintaining the customer taste thus leading to increased profits in the tea shop salay. The type of product as a marketing mix will also determine the self-owned tea shop's level of success. The raw materials should be of high quality as the taste and the drink's smell consists an influential group. The reasonable and appropriate price for the taste and the prices should be suitable for raw materials. The distribution should be carried out properly, and general cleanliness should be observed in the teashop, leading to great success in the Phayom tea shop. The methods to be used in the marketing promotion also play a significant role in owning a tea shop. The new drink's advancement can be carried out by the staff or using the loyalty cards to exchange free beverages. When well performed, the marketing will positively affect the business.
Conclusion
In summation, the marketing mix affects the operation of a tea shop in a significant way. The marketing mix, which includes purchasing products that are of high quality and favorable prices, should be put in place to promote the tea shop business. The mode of product promotion is to be carried out strategically. This is seen in the article the tea shop Payom incorporating all of these marketing mixes, leading to its great success in the tea shop business. When the marketing mix has been incorporated in the required manner, the tea shop business will boom in a great way.










